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MMCast integrates ads during content downloads
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MMCast has launched a new platform for mobile video advertising.

The company unveiled new proprietary technology to let mobile carriers
and content providers play ads in the buffering period while content is
downloading on the consumer’s mobile phone.

“This addresses the mobile advertising and content dilemma in the
industry today,” said Paul Rossi, vice president of marketing for MMCast,
Beverly Hills, CA. "The idea behind the product was to develop a solution
to address problems with content and advertising.

MMCast’s mobile advertising “MMCast technology actually engages the user on a more in-depth level

technology enables the by delivering instant video advertising directly to their handset,” he said.
delivery of content “*MMcast combines content and advertising video, which entertains and
combined with targeted retains users by turning handsets into an interactive entertainment
video advertising device.”

MMCast's mobile advertising technology enables the delivery of content combined with targeted video
advertising to handsets across most of the major networks worldwide.

By combining the ads with the content as it downloads to the handset, advertisers are able to send their
commercials to the users they specifically want to reach, which is defined by the user's profile and
location. At the same time, the consumer can obtain the content that they want.

MMCast's platform also allows for real-time reporting providing mobile carriers, content providers and
advertisers with a full audit report, Mr. Rossi said.

"A major challenge right now is that the user has to wait during download time,” Mr. Rossi said. "MMCast
technology enables video advertising to be played and viewed instantaneously and does not affect any
downtime, or slow down the play time of the content.

“Basically, [the service is designed to] overcome this problem by providing instant entertainment for the
user, eliminating download wait across handsets,” he said.

Associate Editor Giselle Abramovich covers ad networks, advertising, search, social networks, television
and video. Reach her at giselle@mobilemarketer.com.
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